FAKULTE / ENSTIiTU ADI

DERS ONERi FORMU
Fen Edebiyat Fakiiltesi

BOLUM / PROGRAM /
ANABILIiM DALI ADI

istatistik

DERSIN ADI

Pazar Arastirma Teknikleri

DERSIN KODU

1ST4120

YEREL KREDISi

3

AKTS KREDISi

HAFTALIK DERS SAATI

HAFTALIK UYGULAMA SAATI

HAFTALIK LABORATUVAR
SAATI

0

ONKOSULLAR

Yok

YARIYIL

Giiz, Bahar

DERSIN DiLi

Ingilizce, Tiirkce

DERSIN SEVIYESI

Lisans

DERSIN TURU

Secmeli @ Istatistik Lisans Programi (%30 Ingilizce)
Secmeli @ Matematik Lisans Programi
Secmeli @ Molekiiler Biyoloji ve Genetik Lisans Program

DERSIN KATEGORISi

Temel Meslek Dersleri

DERSIN VERILIS SEKLI

Yiiz Yiize

DERSI SUNAN AKADEMIK
BiRiM

istatistik Boliimii

DERSIN KOORDINATORU

Fatma NOYAN TEKELI

ASISTAN(LAR)

DERSIN AMACI

Bu dersin amaci, 6grencilerin pazar aragtirmalarinin 6nemi, pazarlama problemlerine iligkin
bilginin toplamasi, analizinde kullanilacak aragtirma yontemlerinin ve metodolojinin
kavranmasinin saglanmasidir.

DERSIN iCERIGI

Pazar aragtirmalarina girig; pazar aragtirma siireci ve metodolojisi; problem tanimi ve
aragtirma tasarimi; arastirma tasarimlari; kesifsel, tanimlayict ve nedensel; veri toplama
yontemleri: birincil ve ikincil veriler; 6lgme ve dlgek tiirleri; anket yontemleri ve goriisme
teknikleri; nitel arastirma yontemleri; 6rnekleme yontemleri ve 6rnek hacmi belirleme; veri
toplama araglarmin hazirlanmasi ve uygulanmasi; veri diizenleme ve kodlama; tanimlayict
istatistiklerle veri analizi; iliski 6l¢timleriyle veri analizi; pazar aragtirmasi raporunun yazimi
ve sunumu; genel tekrar ve vaka analizi.

DERS KiTABI / MALZEMESI /
ONERILEN KAYNAKLAR

Ders Ogrenim Ciktilar

(Form No: FR-0315; Revizyon Tarihi:

Ders Kitabi:

[1] Nakip, Mahir. Pazarlama Arastirmalarina Girig. 6. baski, Ankara: Seckin Yayincilik,
2021.

Zorunlu Kaynaklar:

[1] Kurtulus, Kemal. Pazarlama Arastirmalari. 8. baski, Istanbul: Tiirkmen Kitabevi, 2020.
[2] Yiikselen, Cemal. Pazarlama Arastirmalari. 5. baski, Ankara: Detay Yayincilik, 2017.

Onerilen Kaynak:

[1] Malhotra, Naresh K. Marketing Research: An Applied Orientation. 7th ed., Pearson
Education, 2019.

Bu dersi basartyla tamamlayan 6grenciler,

1. Pazarlama aragtirmalar baglamindaki temel kavramlar agiklayabileceklerdir.
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Pazarlama arastirmast icin gerekli veri ve bilgileri ile uygun o&lgekleri
belirleyebileceklerdir.

Anketi, 6rnekleme planini ve saha ¢aligmasini tasarlayabileceklerdir.

Temel istatistiksel analizlere dayanarak bulgular1 yorumlayabileceklerdir.
Pazarlama arastirmasi bulgularini raporlayabileceklerdir.

DEGERLENDIRME SiSTEMIi
Etkinlikler Say1 Katki Payi

Devam/Katilim

« icerik: Ogrencilerin derse devam etmeleri ve katilmalar
* Detayh Degerlendirme Kriterleri:

- Derse aktif katilim ve soru sorma

- Smif-i¢i tartigmalara ve problem ¢dzme siireglerine katki
saglayabilme

‘ Laboratuar H H

‘ Uygulama H H

‘ Arazi Caligmasi H H

‘ Derse Ozgii Staj H H

Kisa Sinavlar/Stiidyo Kritigi (Zorunlu):

e lcerik: Sinav haftasinda islenen konularin tiimiinii kapsayan kapsamli
sorularin sorulmasi 2 %10
e Format: Yiiz yiize. Coktan segmeli kisa sinav (5-15 dakika)
Detayh Degerlendirme Kriterleri:
-Derste islenen pazar arastirmalarina iligkin temel kavramlarin
anlagilmasi

Odev

icerik: Derste islenen temel kavramlarin elestirel
bicimde yorumlanmasini ve ilgili kavramlarin disiplin-
ici ve disiplinlerarasi alanlarda 6rneklerinin bulunmasini
iceren donem odevinin verilmesi.

. Format: Yazili raporlar.

. Detayh Degerlendirme Kriterleri: 1 %10

- Bir problemin ¢dzlim siirecini mantikli ve
dogru bir sekilde yazabilme.

- Kavramlarin uygulamadaki 6rneklerini
bulabilme.

- Uygulamali diistinebilme, yorumlama ve
gerekcelendirme siireglerinin
yiiriitiilebilmesi.

Sunum/Jiiri

e Icerik:
Ogrencilerin kendi 6grenme siireglerini degerlendirmelerinin ve grup
sunumlar1 yapmalarinin istenmesi

e Format: 1 %10
Grup sunumlari

e Detayh Degerlendirme Kriterleri:
-Ogrenilen konularm dogru bir sekilde aciklanabilmesi
-Sunum tekniklerinin dogru kullanilmas1

Proje H

Seminer/Workshop
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Ara Simavlar
« icerik: Smav haftasina kadar islenen konularin tiimiinii kapsayan
kapsamli sorular
» Format: Yiiz yiize. Smav (90 dakika)
* Detayh Degerlendirme Kriterleri:
—  Bir pazarlama arastirmasi konularinin dogru ve agik bir
sekilde agiklanabilmesi,
—  Grup liyelerinin is birligi ve gérev paylasimint etkili bir 1 %30
bicimde gergeklestirmesi,
—  Sunum tekniklerinin (dil, gorsel materyal, zaman yonetimi)
dogru ve etkili sekilde kullanilmas,
—  Pazarlama aragtirmalarina iliskin vaka ve 6rneklerin uygun
sekilde analiz edilmesi
—  Sorularina verilen yanitlarin yeterli ve konuya hakimiyeti
gostermesi.
Final [ 1 [ %40 |
Dénem ici Cahsmalarin Basari Notuna Katkis %60 ‘
Final Sinavinin Basar1 Notuna Katkisi %40 |
TOPLAM 94100 ‘
HAFTALIK KONULAR VE iLGiLi ON HAZIRLIK CALISMALARI
HAFTALAR KONULAR On Hazirhik
Konu Anlatimi: Pazar arastirmalarina giris, temel kavramlar ve
Onemi. Pazar aragtirma siirecinin asamalari: problem tanimu,
arastirma  amaglarinin  belirlenmesi,  aragtirma  tasarimifl. Pazar aragtirmasinin  kapsami  ve  kara
Sinif-i¢ci Uygulama (45 dk.): Farkli sektorlerden 6rnek pazarlamal siireglerindeki rolii, Pazar arastirma siireci ve
1 problemlerinin tanimlanmasi, arastirma sorularinin olusturulmasi metodolojisi, Problem  tanimi, arastirma
lve arastirma tasarimina dOniistiiriilmesine yonelik uygulama amacglart ve aragtirma tasarimi konularmin|
lyaptiriimasi. okunmasi. Kaynak: Ders Kitabi, Boliim 1-25,
Simif-i¢ci Tartisma (5 dk.): Pazar aragtirmalarinda problem 26-45; 46-68.
taniminin  6nemi ve yanliy tanimlamanmn isletmelerde]
dogurabilecegi sonuglar ile ilgili tartigma yapilmasi.
IKonu Anlatimi: Arastirma tasarimlari: Kesifsel, tanimlayici ve| . Aragtrma tasarmlar::  Kesifsel, tammlayicn)
nedensel arastirma. : .. ’
Siif-ici Uygulama (45 dk.): Vaka iizerinden uygun arastirmal nedensel; Arastirma tasariminda vaka Ornekler
2 ) L konularinin okunmasi, Kaynak: Ders Kitabi: 69
tasarrminin segilmesi uygulamasi yaptirilmast. 95 96-110
Sinif-i¢ci Tartisma (5 dk.): Farkli arastirma tasarimlarinin avantaj ’ ’
ve dezavantajlarinin tartigilmasi.
IKonu Anlatimi: Veri toplama yontemleri: Birincil ve ikincil
\veriler. 1. Veri toplama yontemleri: Birincil ve ikincil
3 Smmif-i¢ci Uygulama (45 dk.): Anket formu gelistirme ¢alismasi veriler; Anket formu tasarimi  konularinin
lyaptirilmasi. okunmasi, Kaynak, Ders Kitabi: 111-135; 136
Simf-i¢ci Tartisma (5 dk.): Birincil ve ikincil verilerin 155.
glivenilirlik a¢isindan karsilastirilmasi.
Konu Anlatim: Olgme ve dlgek tiirleri.
Sif-igi Uygulama (45 dk.): Olgek gelistirme ve giivenilirlik{l. Olgme ve 6lgek tiirleri; Olgek gelistirme ve
4 testi uygulamast yaptirilmast. giivenilirlik—gecerlilik analizlerinin okunmasi,
Simif-i¢i Tartisma (5 dk.): Gegerlilik—giivenilirlik iligkisi {izerine| Kaynak: Ders Kitabi: 156-175; 176-195.
tartigma yapilmasi.
Konu Anlatimi: Anket yontemleri ve goriisme tekniklerifl. Anket yontemleri, goriisme teknikleri; Telefon,
Simif-i¢i Uygulama (45 dk.): Telefon, online ve yiiz yiize anket] online ve yiiz ylize anket drneklerine bakilmasi,
Orneklerinin yaptlrllmaSL Kaynak: Ders Kitabi: 196-220; 221-240.
5 Simf-i¢i Tartisma (5 dk.): Farkli yontemlerin maliyet ve etkinlik|2. Kisa Sinav 1: Degiskenleri tamimlayarak, veri
acisindan degerlendirilmesi. girisi yapilmasi.
Kisa Smav 1 (15 dk.): Ders sonunda, derste islenen konulari
iceren bir kisa siavin yapilmasi.
Ko_nu Aqlatlml. Nitel arastﬂlr{na yontemleri (odak" gUPY el arastirma  yontemleri:  Odak  grup)
6 gelrluzf:n.lelsjme lama (45 dk )-go(r)ug:ll{e, rup calismas nfogi?flt)é derinlemesine goriisme, gozlem; Odak grup
y;pltlr:frlnasflgu . grup calimasint galismasi oOrneklerine bakilmasi, Kaynak: Ders

Smif-i¢ci Tartisma (5 dk.): Nitel yontemlerin sayisal yontemlere

Kitab1: 241-260; 261-280.
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katkis1 hakkinda tartigma yapilmasi.
Konu Anlatimi: Ornekleme ydntemleri ve érnek hacmi belirleme. = . . . .
. . N . Ornekleme yontemleri ve Ornek hacmi
Sinif-ici Uygulama (45 dk.): Rastgele ve tabakali 6rnekleme . N
belirleme; Rastgele ve tabakali ornekleme

! uygulamas! yaptinilmast, uygulamalarinin incelenmesi, Kaynak: Ders
Smif-ici Tartisma (5 dk.): Temsil yetenegi ve Ornekleme Kitab: 281-300: 301_325.
hatalarinin tartigilmasi.

Sinav haftasina kadar islenen konularin tlimiiniin

8 |Ara Sinav 1 - .

tekrar edilmesi
Konu Anlatimi: Veri toplama araglarinin hazirlanmasi ve saha
arastirmast. 1. Veri toplama araglarimin hazirlanmasi ve
Smif-ici Uygulama (45 dk.): Saha uygulamasina yonelik ornek{ P | araganmin .

9 anket calismasi yaptirilmast uygulanmast llf': ilgili boliimlerin okunmasi.
Smif-i¢ci Tartisma (5 dk.): Saha arastirmalarinda karsilasilan| Kaynak: Ders Kitabr: 326-345; 346-365.
sorunlarin tartigilmasi.

Konu Anlatimi: Veri diizenleme ve kodlama.
Simf-ici Uygulama (45 dk.): Kodlama ve veri temizlemell. Veri diizenleme ve kodlama; Hatal veri ile basa

10 ornekleri yaptirilmasi. ¢ikma yontemlerinin arastirilmasi. Kaynak: Ders
Smif-ici Tartisma (5 dk.): Eksik veya hatali verilerle bas etme Kitabi, Ders Kitabi: 366-385; 386—-405.
lyontemlerinin tartigilmast.

Konu Anlatimi: Tanimlayici istatistikler (frekans, ortalama,

aryans). . Veri analizi: Tanimlayic1 istatistikler (frekans,)
Siif-ici Uygulama (45 dk.): SPSS/Excel iizerinde frekans ortalama, varyans); iizerinde uygulamalara
tablosu uygu]amas] yaptlrllmaSI. bakllmaSI, Kaynak: Ders Kitabi: 406—430, 431

11 Simif-i¢ci Tartisma (5 dk.): Sonuglarin raporlanma bicimleri 450.
hakkinda tartisma yapilmasi. Kisa Smav 1: Verilen veri seti iizerinden|
Kisa Smav 1 (15 dk.): Ders sonunda, derste islenen konular analizler yapilmasi
iceren bir kisa sinavin yapilmasi.

Konu Anlatimi: iliski 6lciimleri (korelasyon, regresyon). e, .
. K > oo o 20l Iliski Olgtimleri  (korelasyon,  regresyon);
?;l;ltfr:?:rlnas?ygulama (45 dk): Regresyon analizi - ormegi Nedensellik  ve korelasyon kavramlarinin|

12 Sinif-i¢ci Tartisma (5 dk.): Nedensellik ve korelasyon arasindaki ZglsmmaSl’ Kaynak: Ders Kitabr: 451-470; 471

farkin tartigilmasi. > .

Proje:Sunumlarmn yapilmas . Proje: Pazar arastirma sunumu.

Konu Anlatimi: Pazar aragtirmasi raporunun yazimi ve sunumu.[l.  Pazar aragtirmasi raporunun yazimi ve sunumu;
Sinif-ici Uygulama (45 dk.): Rapor boliimlerinin hazirlanmast. Etkili sunum teknikleri hakkinda arastirmaj

13 Smif-ici Tartisma (5 dk.): Etkili sunum teknikleri {izerine yapilmasi. Kaynak: Ders Kitabi: 496-520; 521

tartisma yapilmasi. 540.

Proje: Sunumlarin yapilmasi. 2. Proje: Pazar aragtirma sunumu.

Konu  Anlatimi:  Genel tekrar ve vaka analizi.

Simf-i¢i Uygulama (45 dk.): Tiim siireg tizerinden vaka ¢alismasill. Pazar arastirmalarinin is diinyasindaki yeri

14 lyaptirilmasi. hakkinda aragtirma yapilmasi, Kaynak: Ders
Sinif-i¢ci Tartisma (5 dk.): Pazar arastirmalarinin is diinyasindaki Kitab1: 541-565.
lyeri lizerine tartigma yapilmasi. 2. Proje: Pazar aragtirma sunumu.

Proje: Sunumlarin yapilmasi.
15 Proje: Sunumlarin yapilmast. 1. Proje: Pazar arastirma sunumu
16 Final Islenen konularm tiimiiniin tekrar edilmesi
AKTS iSYUKU TABLOSU
Etkinlikler Say1 Siiresi Toplam fsyiikii
(Saat)
Ders Saati 14 3 42
Laboratuar H H
Uygulama
Arazi Calismasi H H
Sinif Dis1 Ders Calismasi 14 3 42
Derse Ozgii Staj H H
Odev
Kiiciik Smavlar/Stiidyo Kritigi 2 8 16
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Projeler

Sunum / Seminer

Ara Sinavlar (Sinav Siiresi + Sinav
Hazirhik Siiresi)

Final (Smav Siiresi + Sinav
Hazirhk Siiresi)

Toplam fsyiikii:

Toplam isyiikii / 30(s):

AKTS Kredisi:

FACULTY / GRADUATE SCHOOL

COURSE PROPOSAL FORM

Faculty of Arts and Sciences

DEPARTMENT / PROGRAMME

Statistics

TITLE OF COURSE

Marketing Research Techniques

CODE

1IST4120

LOCAL CREDIT

3

ECTS

LECTURE HOUR / WEEK

PRACTICAL HOUR / WEEK

LABORATORY HOUR / WEEK

PREREQUISITE

None

SEMESTER

Fall, Spring

COURSE LANGUAGE

English, Turkish

LEVEL OF COURSE

First Cycle

COURSE TYPE

Elective @ Bachelor Programme in Statistics (%30 English)
Elective @ Bachelor Programme in Mathematics
Elective @ Bachelor Programme in Molecular Biology and Genetics

COURSE CATEGORY

Core Courses

MODE OF DELIVERY

Face-to-Face

OWNER ACADEMIC UNIT

Department of Statistics

COURSE COORDINATOR

Fatma NOYAN TEKELI

INSTRUCTOR(S)

Fatma NOYAN TEKELI

ASSISTANT(S)

COURSE OBJECTIVES

This course aims to help students understand the importance of market research,
collect information related to marketing problems, and grasp the research methods
and methodology used in analysis.

COURSE CONTENT

Introduction to marketing research; marketing research process and methodology;
problem definition and research design; research designs: exploratory, descriptive,
and causal; data collection methods; primary and secondary data; measurement and
scale types; survey methods and interview techniques; qualitative research methods;
sampling methods and determination of sample size; preparation and implementation
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of data collection instruments; data organization and coding; data analysis with
descriptive statistics; data analysis with measures of association; writing and
presenting the marketing research report; general review and case analysis.

Course Book:

[1] Nakip, Mabhir. Introduction to Marketing Research. 6th ed., Ankara: Seckin
Publishing, 2021.

Required Readings:

RECOMMENDED OR REQUIRED ) -
READING [1] Kurtulus, Kemal. Marketing Research. 8th ed., Istanbul: Tiirkmen Publishing,

2020.
[2] Yiikselen, Cemal. Marketing Research. 5th ed., Ankara: Detay Publishing, 2017.

Recommended Reading:

[1] Malhotra, Naresh K. Marketing Research: An Applied Orientation. 7th ed.,
Pearson Education, 2019.
Upon successful completion of the course, students will be able to

Explain the core concepts within the context of marketing research.

) . Specify the data and information required for marketing research, including
Course Learning Outcomes appropriate measurement scales.

Design questionnaires, sampling plans, and fieldwork execution.

Interpret results by applying basic statistical analyses.

Communicate marketing research findings in written reports and oral
presentations.

EVALUATION SYSTEM
| Activities Number Percentage of Grade

‘ Attendance/Participation H H

| Laboratory H H

‘ Application H H

| Field Work [ H

| Special Course Internship (Work Placement) H H

Quizzes/Studio Critics

» Content: Comprehensive questions covering all topics addressed up

to the exam week

» Format: Face-to-face multiple-choice quiz (5-10 minutes)

* Detailed Assessment Criteria:

Understanding the fundamental concepts of market research covered in the
course

2 %10

Homework Assignments
e  Content: Weekly assignments requiring critical analysis of
fundamental concepts covered in class and identification of
examples of these concepts within both intra-disciplinary and
interdisciplinary contexts.
e  Format: Written reports.
e  Detailed Assessment Criteria: 1 %10
- Ability to logically and accurately demonstrate the
problem-solving process.
- Ability to find practical examples of the concepts.
- Ability to carry out processes of applied thinking,
interpretation, and justification.

Presentations/Jury:

e " nntant: Qtiidante wiill ha aclrad tn avialiiata thair mam laarninn

1 %10
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processes and deliver group presentations

« Format: Group presentations

* Detailed Assessment Criteria:

-Ability to accurately explain the topics learned
-Proper use of presentation techniques

| ¢

¢

Percentage of In-Term Studies

Percentage of Final Examination

TOTAL
WEEKLY SUBJECTS AND RELATED PREPARATION STUDIES

WEEKS COURSE OUTLINE Related Preparation
Lecture: Introduction to marketing research, Kkey|
concepts, and importance. Stages of the marketing
research process: problem definition, determination of
research objectives, research design.
Reading about the scope of market research and its role
. . . . . . in decision-making processes; market research process
Quick Practice (45 minutes): Identifying marketing . S
! problems from different sectors, formulating research ?)B?ectir\?afstmdomgyén dproblem reszgr‘::nf:tlon’ rzs:;gcnh
questions, and transforming them into research design. Source: Textbook, Chapters 1-25: 26-45: 46-68.
In-Class Discussion (5 minutes): The importance of
problem definition in marketing research and the
potential consequences of misdefining it for businesses.
Lecture: Research designs: Exploratory, descriptive,
and causal research.
) Quick Practice (45 minutes): Case-based applicaion Research designs, Exploreory, descriptve, causa
for selecting an appropriate research design. Source: Textbook, 69-95: 96110,
In-Class Discussion (5 minutes): Advantages and
disadvantages of different research designs.
Lecture: Data collection methods: Primary and
secondary data.
Quick Practice (45 minutes): Developing af Dz_ita cqllectlon methods: Primary and secondary d_ata;
3 uestionnaire form uestionnaire design.
K ' ource: Textbook, 111-135; 136-155.
In-Class Discussion (5 minutes): Comparing the|
reliability of primary and secondary data.
Lecture: Measurement and scaling types.
Quick Practice (45 minutes): Developing scales andlil. Measurement and scale types; scale development and
4 conducting reliability testing. reliability—validity analyses.
Source: Textbook, 156-175; 176-195
In-Class Discussion (5 minutes): Discussion on the
relationship between validity and reliability.
Lecture: Survey methods and interviewing techniques.
. Survey methods, interview techniques; examples of
5 Quick Practice (45 minutes): Conducting telephone, telephone, online, and face-to-face  surveys.
online, and face-to-face survey examples. Source: Textbook, 196-220; 221-240.
Short Quiz 1: Defining variables and entering data
In-Class Discussion (5 minutes): Evaluation of
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different methods in terms of cost and effectiveness.

Quiz 1 (15 minutes): Covers the topics studied in
class.

Lecture: Qualitative research methods (focus groups,
in-depth interviews, observation).

Quick Practice (45 minutes): Conducting a focus

Qualitative research methods: Focus groups, in-depth

6 . interviews, observation; examples of focus group
group study in class. studies. Source: Textbook, 241-260; 261-280.
In-Class Discussion (5 minutes): Contribution off
qualitative methods to quantitative research.
Lecture: Sampling methods and determination off
sample size.
Quick Practice (45 minutes): Random and stratified Samp_llr)g methoos S and de_tgrmmmg _sample S1Z€;
7 sampling exercises examining random and stratified sampling practices.
' Source: Textbook, 281-300; 301-325.
In-Class Discussion (5 minutes): Representativeness
land sampling errors.
8 Midterm Exam 1
Lecture: Preparation of data collection tools and field
research.
9 Quick Practice (45 minutes): Sample questionnaire, Preparing and applying data collection tools.
for field application. Source: Textbook, 326-345; 346-365.
In-Class Discussion (5 minutes): Challenges
lencountered during field research.
Lecture: Data editing and coding.
Quick Practice (45 minutes): Coding and data| Data editing and coding; investigating methods of
10 cleaning exercises. handling faulty data. Source: Textbook, 366-385; 386—
405.
In-Class Discussion (5 minutes): Approaches to
handling missing or incorrect data.
Lecture: Descriptive statistics (frequency, mean,
lvariance).
Quick Practice (45 minutes): Frequency table practice Data analysis: Descriptive statistics (frequency, mean,
using SPSS/Excel. variance); examples of applications.
11 Source: Textbook, 406—430; 431-450.
In-Class Discussion (5 minutes): Discussion on how Short Quiz 2: Performing analyses using a given
results should be reported. dataset.
Quiz 2 (15 minutes): Covers the topics studied in
class.
Lecture:  Relationship ~ measures  (correlation,
regression).
Quick Practice (45 minutes): Regression analysis Measures of relationship (correlation, regression);
12 EXErCISe. reading about causality and correlation.
Source: Textbook, 451-470; 471-495.
In-Class Discussion (5 minutes): Discussion on the| Project: Market research presentation.
difference between causality and correlation.
Project Presentations.
Lecture: Writing and presenting a marketing research . .
report. Writing and presenting a market research report;
13 researching  effective  presentation  techniques.

Quick Practice (45 minutes): Preparing sections of a

Source: Textbook, 496-520; 521-540.
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report.

In-Class Discussion (5 minutes): Discussion on

effective presentation techniques.

Project Presentations

Project: Market research presentation.

Lecture: General review and case analysis.

Quick Practice (45 minutes): Case study covering the
entire research process.

Researching the role of market research in business.
Source: Textbook, 541-565.

14 Project: Market research presentation.
In-Class Discussion (5 minutes): Discussion on the
role of marketing research in business.
Project Presentations
15 Project Presentations roject Presentations
16 Final Exam eviewing all topics covered in the course.
ECTS WORKLOAD TABLE
—
Activities Number Duration Total Workload
(Hour)
Course Hours 14 3 42
Laboratory ‘ ‘ ‘ ’ ‘ ‘
Application
Field Work [ [ [
Study Hours Out of Class 14 3 42
Special Course Internship (Work Placement) H H H
Homework Assignments
Quizzes/Studio Critics 2 8 16
Project H 1 H 12 H 12
Presentations / Seminar H 1 H 3 H 3
Mid-Terms (Examination Duration + Examination Prep. Duration) H 1 H 16 H 16
Final (Examination Duration + Examination Prep. Duration) 1 16 16
Total Workload: 147
Total Workload / 30(h): 4,9
ECTS Credit: 5
DO DO DOC- | DOC- | DOC- | DOC- | DOC- | DOC- | DOC-
1 2 3 4 5 6 7 8 9
_ _ _ _ _ _ __ __ _

PC-1 istatistik biliminin temelini olusturan
teorik ve uygulamali alanlardaki bilgilerini,
alanla  ilgili  problemleri  tanimlama,
modelleme ve ¢Ozim iretmede
kullanabileceklerdir.
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Use their theoretical and applied knowledge
in the science of statistics to identify, model,
and solve problems related to the field.

BC-2 Istatistiksel problemlerin
belirlenmesi,  uygun  veri  toplama
yontemlerinin secilmesi, verinin
diizenlenmesi ve yorumlanmast

stireglerinde yeterlilik gosterecek ve bu
problemlerin ¢oziimiinde gerekli analiz ve
modelleme yontemlerini segip
uygulayabileceklerdir.

Demonstrate competence in identifying
statistical problems, selecting appropriate
data collection methods, organizing and
interpreting data, and select and apply
necessary analysis and modelling methods
to solve these problems.

PC-3 Herhangi bir olgu, siire¢ ya da tiriinii
istatistiksel bakis agisiyla analiz edip
yorumlayabilecek ve kargilagtiklar
sorunlara uygun modern istatistiksel
yontemlerle ¢oziim  gelistirebileceklerdir.

Analyse and interpret a phenomenon,
process, or product from a statistical
perspective and develop solutions to
encountered problems using appropriate
modern statistical methods.

PC-4 Disiplinlerarast bir yaklagimla,
farkli alanlarda edinmis olduklar1 bilgileri
sentezleyebileceklerdir.

Synthesise  knowledge acquired  from
different disciplines through an
interdisciplinary approach

BC-5 istatistik alaninda edindikleri bilgi
birikimlerini  ve istatistiksel diistinme
becerilerini, teorik istatistik, veri bilimi,
finansal istatistik, saghik bilimlerinde

istatistik gibi disiplin-igi ve
disiplinlerarast ~ uzmanlik  alanlarinda
gelistirebileceklerdir. 5 5 5 5 5

Advance their acquired knowledge in
statistics and statistical thinking skills in
both disciplinary and interdisciplinary areas
of specialisation such as theoretical statistics,
data science, financial statistics, and
statistics in health sciences.

PC-6 Istatistik alaninda yaygin olarak
kullanilan en az bir programlama dili ile
bilgisayar ve yapay zeka teknolojilerini,
problemleri ¢ozmek, veri analizi yapmak ve
simiilasyonlar gerceklestirmek  igin
kullanabileceklerdir.

Use at least one programming language and
computer and artificial intelligence
technologies widely employed in statistics
for problem-solving, data analysis, and
simulations.

PC-7 istatistik ve ilgili alanlardaki bilimsel
ve teknolojik gelismeleri izleyebilecek,
kariyer firsatlarim degerlendirerek kisisel
ve mesleki gelisim hedeflerini
belirleyebilecek ve bu hedeflere ulagmak
icin hayat boyu 6grenme stratejilerini
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kullanabileceklerdir.

Follow  scientific and  technological
developments in statistics and related
fields, assess career opportunities, identify
personal and professional development
goals, and adopt lifelong learning
strategies to achieve these goals

PC-8 Bilimsel aragtirmalarini ve mesleki
faaliyetlerini  yiiriitirken ~ dogabilecek
hukuksal ~sonuglar1 ve toplumsal etkileri
dikkate alarak mesleki etik ilkeler, kalite
standartlar1  ile  evrensel degerler
dogrultusunda ve sosyal sorumluluk bilinci
ve adalet duygusuyla hareket
edebileceklerdir.

Act with a sense of social responsibility and
justice and in accordance with professional
ethical principles, quality standards, and
universal values by taking into account
potential legal and societal consequences of
their scientific research and professional
activities.

PC-9 Bireysel olarak ya da takimlarda etkin
bi¢imde c¢alisabileceklerdir.

Work effectively both independently and as
part of a team.

PC-10 istatistik alaminda giivenilir bilgi
kaynaklarina ulasarak literatiir taramasi
yapabilecek ve  akademik arastirma
tasarlayip yiiriitebileceklerdir.

Access reliable sources of information,
conduct literature reviews, and design and
carry out academic research in the field of
statistics.

BC-11 istatistiksel konulari, teorileri,
ispatlari,  aragtirmalari  ve  problem
¢oztimlerini, istatistiksel terminoloji
kullanarak tiim paydaglara Tirkge ve
Ingilizcede sozlii ve yazili olarak etkili
bi¢imde aktarabileceklerdir.

Effectively communicate statistical topics,
theories, proofs, research, and problem
solutions to all relevant stakeholders using
appropriate mathematical terminology, both
orally and in writing, in Turkish and in
English.
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